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Visitor Attraction Activities Results

DM (invitation letter): Readers of OPTRONICS Magazine and other publications, purchasers of books published
approx. 185,000 by Optronics, participants in exhibitions and seminars hosted by Optronics, etc.
(approx. 80,000 Letters)

From exhibitors (approx. 70,000 Letters)

Visitors for our booth at exhibitions such as interOpto-Science Photonics Fair-, nanotech,
JASIS (Analytical & Scientific Instruments Show), INTERNATIONAL TECHNICAL
EXHIBITION ON IMAGE TECHNOLOGY AND EQUIPMENT.

(approx. 35,000 Letters)

Email distribution: Readers of OPTRONICS Magazine and other publications, purchasers of books published
approx. 330,000 emails by Optronics, participants in exhibitions and seminars hosted by Optronics, etc.
(approx. 45,000 emails)
Visitors for our booth at exhibitions such as interOpto-Science Photonics Fair-, nanotech,
JASIS (Analytical & Scientific Instruments Show), INTERNATIONAL TECHNICAL

EXHIBITION ON IMAGE TECHNOLOGY AND EQUIPMENT. (approx. 20,000 emails)
Optronics Newsletter (approx. 20,000 emails)

Supporting organizations, media sponsors, etc. (approx. 115,000 emails)

Paid e-mail distribution services (approx. 130,000 emails)

Technical magazines, The event was announced on websites such as OPTRONICS Magazine, related academic journals, and web
Web sites, ETC: journals. Overseas PR activities were carried out through overseas specialized magazines and related
exhibitions, such as PHOTONICS SPECTRA, a partner magazine of OPTRONICS Magazine.

Media Partners: Email distribution through media partners such as Global Information, Laser Focus World,
LASER CONCIERGE, and Nikkan Kogyo Shimbun.
Press Releases: Distribution of press releases to specialized media using distribution services (300)
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Survey results (exhibitors)

Regarding the number of visitors, it is 74%, but regarding the quality, it is 92%, indicating

Number and quality of visitors: a high level of satisfaction among exhibitors.
Few3% Not verygpo_% Not good1%
Quite few23% Ve Very good17%
rymany

~~_ Quite many 51% Good75%_—

99% of exhibitors conducted business negotiations with visitors,
Results of meetings and 44% felt highly satisfied.

No opportunity1% Leld toanorder6%

Level of satisfaction 93% of exhibitors were satisfied, and 87% expressed
their intention to participate in the next event.
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Survey results (Visitors)

High expectations as a place to gather the latest information on optical technology,
Purpose of Visitt: and also utilized as a venue for solving specific problems and making purchases.
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Gatheringinformation on new products and
the latest technologies

Acquiringknowledge and skills in specialized
fields

Understandingtrends in the industry and
market in general

Solvingissues related to in-house developed
products

Consideringthe purchase and introduction of
products and equipment

Others

Consideringexhibitingat the next event

47% of attendees were first-time visitors, creating new opportunities for connections,
while 35% attended consecutively from the previous year.

Have participated inthe
past14%

Participated the year
before last 6%
First time47%
Participated last year33%.
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Purpose of visit and level of satisfaction: 77% of attendees were highly satisfied with the exhibition,
and 62% expressed their intention to attend again next year.

Visit history :

Will not attend 1%

Dissatisfied 3%
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Staying time, etc: Long duration of stay, 96% visited booths, 81% made prior visit reservations,
highlighting the active utilization by attendees.
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Involvement of visitors in product purchasing decisions:

68% of attendees were involved in purchasing decisions, indicating a high level of engagement.

purcha .

uction, 17%




Photo Gallery

Exhibition hall:

Business discussion:

Concurrent Events / Seminars :




Upcoming Trade Fairs Organized and Managed by Optronics 2025-2026

Optronics, the organizer of OPIE, holds the Sensor, Light and Image Integration
Technology Expo in Osaka. For customer development west of the Kansai region!

OPK2025 Optics & Photonics KANSAI 2025

Laser Kansai 2025 16 - 17 July 2025
- MYDOME OSAKA
Laser Kansai Symposium 2025

Organized by JPC Kansai

(Japan Photonics Council, Kansai Branch) Please visit website to apply.

Institute for Laser Technology || Optronics OPK || IS_earcﬂ
ILT2025 Annual Research Report Meeting https://www.optronics.co.jp/opto-kansai/

This is a solution-oriented exhibition based on individual optical technologies
such as infrared, ultraviolet, spectroscopy, thin films, optics, and lasers.
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-Science Photonics Fair in Japan- 11 - 13 November 2025
= |R Fair = Spectroscopy Fair Pacifico YOKOHAMA
® Optical Thin Film Fair
m | aser Science Technology Fair .. .
= Optics Fair = UV Fair Please visit website to apply.
" V.is.ualization Technology Fair | Optronics interopto [ Searﬂ
u

VISIO.r.I TeChnOIO.gy Zone https://www.optronics.co.jp/interopto/
= Mobility Photonics Zone

® Optical Information Processing & Network Zone

One of the largest in Japan! The world's leading photonics technology and
products will be on display at this comprehensive exhibition of optical technology.

OPTICS & PHOTONICS International Exhibition

o PIE 526 22 - 24 April 2026

Establishing Quantum Innovation Fair . o
@ LASER EXPO Pacifico Yokohama
= | ENS EXPO
® Space & Astronomical Optics EXPO
= Positioning EXPO I Optronics OPIE [[search]
® Light Sources & Optical Devices EXPO
= Sensor & Imaging EXPO hitps:/www.opie.jp/

® Optical Communication & Applications EXPO

Please visit website to apply.

The international conference OPIC 2025 will be held concurrently.
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